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ABRIDGED / CONDENSED REPORT for Survey #2 
 

Community Survey #2 for the Glencoe Comprehensive Plan - FINAL RESULTS 
 
Please note: This is an abridged / condensed report, showing summary information. Hundreds of text answers 
have also been received through the survey, these are included in the unabridged / full report. 
 
 

Response Statistics 

 
 
  Count  Percent  

Complete  488  58.1  

Partial  352  41.9  

Disqualified  0  0  

Totals  840    
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1. What do you like the most about living in Glencoe? 
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3. What should be the City's top priorities for the future? 
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4. How important do you think the following are to make Glencoe a more attractive place to live for 
young adults and new residents? 
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5. In your opinion, is there a need for more housing in Glencoe? 

 

Yes 
75%

No 
25%
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6. [If need for housing = "Yes"] Which types of housing do you feel are most needed in Glencoe? 
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7. Did you feel that there were adequate housing choices based on your needs the last time you 
moved?  

 

Yes 
39%

No 
61%
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8. [If adequate choices = "No"] How long ago was this? 
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11. In your opinion, which types of businesses or services are most needed in Glencoe? 

 

59.7 59.2

39.9
36.9

27 25.7
20.6 18.8

14.7

9 7.5 7.4 7.2 6.4 4.6 2.9

0

10

20

30

40

50

60

70

Rest
au

ran
ts

Clothing s
tores o

r o
ther re

tai
l

Community
 eve

nts 
(Fa

rm
ers

 M
ark

ets
, co

ncer
ts,

 etc.
)

Lo
dgin

g

Home im
prove

ment s
tores

Public 
fac

ilit
ies (c

ommunity
 ce

nter, s
ocia

l se
rvi

ce
 ce

nters,
 re

cre
ati

on…

Housin
g m

ain
tenan

ce se
rvi

ce
s (p

lumbing, 
heati

ng, 
home re

hab
, e

tc.
)

Arts
 an

d cu
ltu

re ve
nues (M

useums, a
rt g

all
erie

s, l
ive

 m
usic

 ve
nues,…

Disc
ount s

tores

Grocery 
sto

res

Se
nior s

erv
ice

s

Lo
cal

 fo
od producti

on

Conve
nience st

ores

Profes
sio

nal 
ser

vic
es (d

octo
rs,

 ac
co

untan
ts,

 law
ye

rs,
 etc.

)

Other - 
Please

 te
ll u

s:

Healt
h se

rvi
ce

s

Pe
rc

en
t



Survey #2 Abridged / Condensed Report - FINAL RESULTS 
 
 

Survey #2 (Detailed Survey) - Abridged / Condensed Report - FINAL RESULTS 
 

10 

12. How would you improve Downtown? Which type of buildings, businesses or activities are 
needed in Downtown Glencoe? 
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13. What types of employment/jobs should Glencoe have more of?  
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14. How important is it for the City to provide, sponsor or support training and development for 
local entrepreneurs? 
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16. What should Glencoe's transportation goals be for the near future? 
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17. What types of destinations should be prioritized when deciding where to improve conditions 
for walking or biking? 
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18. How often do you use Trailblazer Transit? 

 

Frequently 
1%

Sometimes 
7%

Never 
92%
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20. Facility W-1: How comfortable would you feel walking here? 
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21. Facility W-2: How comfortable would you feel walking here? 
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22. Facility W-3: How comfortable would you feel walking here? 
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23. Facility B-1: How comfortable would you feel biking here? 
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24. Facility B-2: How comfortable would you feel biking here? 
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25. Facility B-3: How comfortable would you feel biking here? 
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26. Facility B-4: How comfortable would you feel biking here? 
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27. What type of park elements or amenities would you like to see improved or added in Glencoe? 
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28. What Youth or Adult recreation programs would you like to see added or improved in Glencoe? 

 

44.6
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29. How influential do you believe each of these catalysts will be in future land development in the 
City of Glencoe (up to 2040)? [A development catalyst is something that will stimulate economic 
growth and/or land development.] 
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30. Does the internet service you currently use in Glencoe meet your needs? 

 

Yes 
45%

No 
55%
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31. [If internet service meeting needs = "No"] Does your answer refer to a residential location 
(select this option if working from home) or a business location? 

 

83.2
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33. [If internet service is not meeting needs AND location includes residential] For your residential / 
home location: Who is your internet service provider? 

 

Nuvera 
50%Century Link 

44%

Other - Please 
write in: 

6%
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34. How did you hear about the Comprehensive Plan or this survey?
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35. By what method would you prefer to receive information about this plan or other City plans? 
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37. I am 

 

Female 
63%

Male 
37%
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38. What is your age? 

 

4.1
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39.How would you describe your ethnic / cultural heritage? 

 

Caucasian or European 
American 

90%

Hispanic or Latino (of any race) 
5%

Other (please describe) 
4%

Native American 
1%

African American or African 
0%

Asian American or Asian 
0%
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40. Language most frequently spoken in your home: 

 

English 
97%

Spanish 
1%

Somali 
1%

Other 
1%
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41. For the year 2019, approximately what was your household's total yearly income from all 
sources? 
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